Moving beyond still photography
2007 was the year that distinguished, professional photographer Nick Wilcox-Brown first
started to experiment with video. We caught up with him to find out how he made his first
steps into capturing moving images, as well as the some of the challenges and opportunities
for photographers who are interested in adapting their skills for the multimedia age.
“Life has been interesting! I have been a
professional photographer for 20 years,
starting out on a small regional magazine,
in black-and-white only. I then moved
on to the world of glossy magazines and
advertising photography for a wide range
of clients.

content, but not in the way that we are familiar
with. The low-cost model going forward means
that content must not only be readily multipurpose, but it will also need to be provided in
neatly packaged and easily digestible chunks
of audio, video and stills content.
“As photographers we are all used to turning
up at a job and creating a set of beautiful
images according to a specification set by the
client. The additional task of capturing video
and audio is not an easy one. Video itself
represents few challenges, but capturing and
synchronising quality audio with the video is
a different matter and takes practice or the
guidance of skilled practitioner.

“Fast track a few years and I started
working with Canon and several major
software manufacturers, providing
technical consultancy and training, and
in 2007 I was asked to make a software
training video with a company in the
US. My eyes were suddenly opened to
the possibilities of combining sound,
high definition video and still images.
A purchase of Apple’s Final Cut Pro
followed immediately and a Canon XHA-1
camcorder a few weeks later.
Captured with a Canon EOS and Canon EF 70-200mm f/2.8L IS II USM lens.

“I had already been experimenting with
shooting stills and sequences at maximum
burst rate on my EOS 1D Mark IIIs,
combining them in QuickTime Pro to make
movie sequences. Having seen the power
of Final Cut Pro in the hands of a skilled
editor, I knew it was the way forward. At
that point, I rashly made the comment that
all photographers would be working with
video within five years, and that Final Cut
Pro and other video applications would
become as important to photographers
as Photoshop. Perhaps I was a little
pessimistic on the video side: only three
years later almost every photographer I
know has experimented or is experimenting
with video to some degree.
“Today we are at the convergence point
of many technologies, where the sum is
greater than the individual parts. Large lcd
and plasma screens have reached the point
where they are affordable to all; computers
have the power to deal with high-definition
video; and finally camera manufacturers
have realised that the inclusion of 640x480
video is no longer enough: high definition
video is ready for prime time.

“Digital photography has already
democratised the photographic industry over
the last five years and the movie industry is
likely to follow in short order. At this point in
time more than 50% of Canon’s EOS range
has the capability of capturing high-definition,
1080p video. Although the ergonomic design
of these cameras is not optimised for video
capture, the capabilities provided by the large
sensors and ultra-high quality lenses more
than outweigh the inconveniences. Handled
correctly the files generated are suitable for
all purposes including big-screen movies and
broadcast TV.
“For me, the game changer was the EOS
5D Mark II. The combination of incredible
quality stills with beautiful 1080p video at an
affordable price was compulsive, and I now
have two bodies that get used for much of my
work. There are some limitations to the audio,
but the addition of a Rode video mic and a
Fostex audio recorder means that the audio
can easily be synced in post production with a
copy of Pluraleyes. For stability I’ve purchased
a lightweight Zacuto Tactical shooter rig and
a video head for my favourite Gitzo tripod.

“In line with the technological advances in
the photo/video market, things have changed
rapidly in the consumer electronics sphere.
Smart phones have opened up the world of
electronic publishing with news and video
on demand the norm for many. The Amazon
Kindle and other e-book readers have shown
that there is a demand for content beyond
the conventional computer. Plus we have
got used to the moving image in a context
beyond television screen: still images are
satisfying, but moving images are more
exciting. Enter the tablet computer. The
Apple iPad will be the first of many domestic
friendly, content-serving devices.

“Back at base, the task of importing,
converting and editing many, many gigabytes
of data can be daunting to the uninitiated.
Video editing tools are currently lacking
many of the refinements for clip sorting,
renaming and meta data editing that
photographers are used to.

Captured with a Canon EOS 5D Mk II and Canon EF 70-200mm f/2.8L IS II USM lens.

“There is no quick fix. Training is going to be essential for all
but the most versatile and nimble of mind, but opportunities
exist and more will arise for those who dare.”

“In the commercial market, changes
are also afoot. Moving content is gaining
importance and a trip on the London
Underground will confirm this. Billboards
are no longer enough and adverts with video
are being shown by projector. How long will
it be before all billboards are replaced by
electronic panels?
“For photographers and videographers alike,
these innovations represent an opportunity.
There will be an increasing demand for

Captured with a Canon EOS 5D Mk II and Canon EF 85mm f/1.8 USM lens.
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